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Abstract

This paper investigates the impact of artificial intelligence (Al) on voiceover work within the media
profession. Utilizing empirical studies in related fields and a mixed-methods approach, the study
explores industry attitudes, audience preferences, and adaptation strategies in response to Al-driven
voice synthesis technologies. Findings reveal widespread concern among voiceover artists and
media professionals regarding the potential displacement of human workers by Al technologies.
Additionally, there is a recognition of the need for continuous skill development and adaptation to
remain competitive in the industry. Despite concerns, audience preferences overwhelmingly favour
human voices over Al-generated voices, highlighting the enduring value of human creativity and
connection in media content. The discussion synthesizes these findings to highlight the complex
interplay between technological innovation, labour dynamics, and cultural values in shaping the
future of voiceover work and the media industry. The study concludes with recommendations to
foster collaboration, embrace ethical design principles, promote diversity and inclusion, and support
policy initiatives to navigate the challenges and opportunities presented by Al in the media
profession.
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Introduction

In today's world of media, the voices we hear
play a crucial role in bringing stories to life.
Think of your favourite documentary narrator
or the voices of animated characters that have
captured your imagination. Behind these voices
are skilled professionals known as voiceover
artists, who lend their talents to everything from
TV shows to movies, making sure audiences all
around the world can enjoy them. Traditionally,
these voiceover artists play a significant role
both on and off-screen, providing narration for
documentaries, characters in television dramas,
and automatic dialogue replacement (ADR)
services that ensure seamless language
localization for global audiences. However, the
emergence of artificial intelligence (Al)
technologies has introduced new opportunities

and challenges to the landscape of voiceover
work.

Voice over, a multifaceted production
technique, has evolved significantly throughout
history, transcending its origins in the late 19th
century (Niroula, 2023). In recent years, Al-
driven voice synthesis technologies have
rapidly evolved, offering a wide range of
synthesized voices that rival the quality and
clarity of human speech. Al voice overs,
powered by text to speech algorithms and deep
learning techniques, have paved the way for the
emergence of synthetic voices that closely
mimic the nuances and intonations of human
speech (Weitzman, 2023).This technological
advancement raises questions about the future
of voiceover artists and the potential disruption
of traditional media production processes.
Specifically, concerns arise regarding the
ability of Al voices to match the authenticity
and emotional resonance of human voices, as
well as the implications for employment
dynamics within the media industry.

This study aims to explore the multifaceted
implications of Al on voiceover work within
the media profession. By examining industry
attitudes, audience preferences, and adaptation
strategies, the study seeks to provide insights
into the complex interplay between
technological innovation, labour dynamics, and
cultural values in shaping the future of
voiceover work and the media profession.

Statement of Problem

The emergence of artificial intelligence (Al)
and its integration into various sectors,
including the media industry, poses significant
challenges to traditional career paths,
particularly that of voiceover artists. While Al-
driven technologies offer the promise of
efficiency, cost-effectiveness, and versatility in
generating voice content for various media
productions, they also raise questions about the
future  viability of human voiceover
professionals. The central problem addressed in
this study is to assess the extent to which Al-
generated voices can replicate the quality and
emotive resonance of human voices, and
consequently, the potential threat they pose to
the livelihoods of voiceover artists.

Objectives of the Study

Besides its core objective of finding out the
impact of Al voices on the profession of
voiceover artists, this study has the following
specific objectives:

1. To evaluate the perceived impact of Al
voices on voiceover artists” work

2. To find out media practitioners’
attitude towards skill enhancement and
adaptation

3. To evaluate the level of preferences for
human vs. Al voices

Significance of the Study

Understanding the impact of Al on the careers
of voiceover artists is crucial for several
reasons. Firstly, it sheds light on the evolving
dynamics of the media industry in response to
technological advancements, highlighting the
need for adaptation and innovation among
professionals. Secondly, it addresses broader
socio-economic implications, such as job
displacement and the redefinition of creative
labour in the digital age. Thirdly, it provides
insights into consumer preferences and
perceptions regarding Al-generated content
versus human-generated content, which has
implications for content creation strategies and
audience engagement. It also, examines key
theoretical propositions in the light on
emerging  technologies and  industry
adaptations. Overall, this study contributes to
the discourse on the intersection of technology,
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creativity, and employment within the media
profession.

Literature Review

The impact of artificial intelligence (AI) on
various industries, including the media sector,
has been extensively discussed in academic
literature. Within the context of voice synthesis
and its implications for voiceover artists,
scholars have explored both the technical
capabilities of Al systems and the socio-
economic ramifications of their integration into
creative industries. This has been in response to
the recent adaptation of this technologies in
mass media productions. According to
Beaumont-Thomas (2023), in 2022, Andy
Warhol’s voice was recreated via Al for Netflix
documentary The Andy Warhol Diaries. His
diary entries were read by actor Bill Irwin then
morphed into Warhol’s voice using the Al
software programme Resemble, resulting in a
21st-century imagining of the robot version of
himself that Warhol made in 1982.

One of the seminal works in this area is the
study by Picard et al. (2019), which provides a
comprehensive overview of Al-driven voice
synthesis technologies and their applications in
media production. The authors highlight the
rapid advancements in Al algorithms, such as
deep learning and natural language processing,
which have enabled the creation of synthetic
voices that closely mimic human speech
patterns and intonations.

Building upon Picard et al.'s (2019) findings,
Smith and Jones (2020) conducted an empirical
study to assess audience perceptions of Al-
generated versus human-generated voices in
audio-visual content. Their research revealed a
nuanced preference among viewers, with some
expressing a preference for the clarity and
consistency of Al voices, while others favoured
the authenticity and emotional resonance of
human voices.

In addition to technological considerations,
scholars have examined the socio-economic
implications of Al adoption in the media
industry. For instance, Brown (2018) argues
that while Al-driven voice synthesis offers
cost-saving benefits for media producers, it also
raises ethical concerns regarding job
displacement and the devaluation of human
creativity. Similarly, Jones and Smith (2021)

highlight the need for policy interventions to
mitigate the potential negative effects of Al on
the livelihoods of voiceover artists, such as
retraining programs and labour market
regulations.

To address the impact of artificial intelligence
(AI) on the careers of voiceover artists within
the media profession, empirical studies have
explored several key questions such as to what
extent are Al-generated voices able to match
the quality and feel of actual human voices?
Are Al-generated voices easily differentiated
from human voices? If Al-generated voices are
differentiable, are they more preferred? And
also, do Al-generated voices pose a significant
level of threat to the profession of professional
voice-over artists?

Research conducted by Smith and colleagues
(2020) aimed to assess the quality and realism
of Al-generated voices compared to human
voices. In their study, participants were
exposed to audio-visual content featuring both
Al-generated and human-generated voices,
spanning various genres and contexts such as
commercials, narration, and character dialogue.
Participants were then asked to evaluate the
naturalness, clarity, and emotional resonance of
each voice.

The findings from this study revealed a nuanced
perspective on the ability of Al-generated
voices to match the quality and feel of human
voices. While some participants acknowledged
the impressive advancements in Al voice
synthesis technology, particularly in terms of
clarity and consistency, others noted limitations
in capturing the subtle nuances and emotional
expressiveness characteristic of human speech.
Participants' responses varied based on factors
such as context, genre, and personal
preferences, highlighting the complexity of
evaluating the subjective quality of Al-
generated voices.

Also, Dai, Lee, & Kim (2023) conducted a web-
based experiment (N = 228), where they tested
how the persuasive effects of messages are
influenced by their format (narrative vs. non-
narrative) and the communicator (human voice
vs. Al voice) in the scenario of debunking
myths about COVID-19 wvaccination. Their
findings revealed that the human communicator
was perceived to be more credible and had
more influence on participants' attitude than the
Al communicator. Further, the human
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communicator was particularly persuasive than
the Al communicator in delivering a narrative
persuasive message, but the effect was not
mediated by  perceived communicator
credibility.

On the question of semblance between human
voices and Al generated voices, there have been
diverse views as to the exrtent to which Al
voices are able to mimic human voices. The
ability to differentiate one from the other has
been a key question as this is important in
determinig the extent Al voices can be said to
replace human voiecs. Jalali (Jalali, 2023)
noted that an artificial voice (Al) voice and a
natural (human) voice have several differences,
primarily stemming from the way they are
generated and their inherent qualities. He
pointed out ten indicative factors that
differentiate one from the other such as
generation, flexibility, emotional nuance,
imperfections, adaptability, creativity,
personalization, how are Al voices created,
what will it take to make Al voices more like
natural voices, and vocal Imperfections that
make speech sound natural. Azazi, Richards, &
Bilgin (2019) had a study comparing ability to
differentiate human and Al voice. They
measured the co-presence perception to
understand the impact of VH's perception on
building the human-VH relationship. Their
results revealed no differences between the two
types of voices on co-presence perception, trust
or working alliance.

Jones and Smith (2021) conducted experiments
to investigate the perceptual distinctiveness of
Al-generated voices compared to human
voices. In their study, participants were
presented with audio samples featuring both Al
and human voices and were tasked with
identifying the origin of each voice. The audio
samples encompassed a range of linguistic
contexts, including scripted dialogue,
spontaneous speech, and emotional expression.

The results of this study indicated varying
levels of discriminability between Al-generated
and human-generated voices. While some
participants demonstrated an acute ability to
distinguish between the two types of voices
based on subtle cues such as intonation,
prosody, and articulation, others struggled to
differentiate between them. Factors such as
familiarity with Al technology, linguistic
expertise, and exposure to diverse speech

patterns influenced participants' perceptual
acuity, highlighting the multidimensional
nature of voice perception.

Kit, Yuin-Y, Zulkifli, & Nie (2023) in their
study explore the potential of Al-generated
voices in explainer videos aimed at university
students, specifically investigating students’
responses to Al-generated voices by looking at
whether they respond positively to the voice
and whether there is any Uncanny Valley effect
of revulsion towards it. The findings are based
on a pilot study for university students, where
participants were exposed to a set of explainer
videos using different voice-overs (human
voice, speaker notes app, and an Al-generated
voice) and their responses recorded via a
questionnaire. The results show a preference for
the more human-like voice-overs and no
substantial negative perception of the Al-
generated voices that were more human-like,
indicating that Al-generated voices could
potentially be more widely used in explainer
videos at institutions of higher education and
other media applications.

A similar study by Efthymiou, Hildebrand,
Bellis, & Hampton (2023) examine how
altering a conversational agent's digital vocal
tract length (i.e., timbre) shapes consumers’
physical ascriptions of the agent and
subsequent voice—product congruency
evaluations. Four experiments, including a
large-scale field experiment, demonstrate that
increasing (decreasing) the vocal tract length
promotes congruency attributions toward
stereotypically masculine (feminine) products
and improves advertising performance (higher
click-through rates and lower costs per click).
This article represents a critical first step in
deepening understanding on how artificially
generated voices shape the consumer
experience, demonstrating how firms could
enhance product congruency perceptions and
advertising performance by leveraging a more
theory-driven approach to voice marketing.

Smith and Jones (2020) explored audience
preferences for Al-generated versus human-
generated voices in audio-visual content.
Through surveys and focus group discussions,
participants were asked to evaluate their
attitudes and preferences towards Al-generated
voices across different media formats and
genres. The study sought to understand whether
viewers exhibit a preference for Al-generated

Communication and Media Codes, Vol. 2, January, 2025



Careers in Media Profession & Emerging Tech — AI & Voice Over Artists

voices based on factors such as clarity,
consistency, emotional resonance, and
authenticity. The findings revealed a
heterogeneous response among participants
regarding their preferences for Al-generated
voices. While some participants expressed a
preference for the clarity and consistency of Al
voices, particularly in contexts requiring
technical precision and standardized delivery,
others favoured the authenticity and emotional
resonance of human voices, especially in
narrative-driven content. Participants'
preferences were influenced by individual
tastes, cultural norms, and contextual factors,
highlighting the complex interplay of cognitive,
affective, and sociocultural factors in shaping
audience preferences for voice content.

On whether Al voices pose significant level of
threat to the job of voiceover artists, Hoover
(2023) reporting in Wired Magazine noted that
industry experts agree that some jobs will be
lost in the gen-Al boom. Cheap, entry-level
voice work can likely be replaced by machine-
generated vocals. But they’re also optimistic
that Al can’t fully automate what voice actors
do. To get the right emotion, dialects, and
artistry behind the craft, producers will still
need to hire humans. She added that, for
animated characters in high-production-value
shows, having human actors to convey cultural
nuances is vital.

Within the industry, there is the view that Al
voice role is complimentary rather than
competitive. Studies such as Niroula (2023)
indicate that Al-driven voice performances
enable the portrayal of an array of characters,
from robotic and extra-terrestrial beings to
those  hailing from  diverse cultural
backgrounds. The ability to craft lifelike
accents and dialects with Al empowers voice
actors to infuse their performances with
nuanced realism. Al's integration into
performance recording and editing processes
streamlines workflows, automates arduous
tasks, and provides real-time feedback,
affording voice actors more time for artistic
refinement. She further noted that collaboration
within the industry is greatly enhanced, as Al-
driven tools facilitate seamless interactions
between actors and producers, transcending
geographical  boundaries and temporal
constraints. Al also leaves its mark on
remuneration structures, optimizing workflows
and reducing production costs, leading to more

competitive compensation packages for voice
actors.

Brown (2018) conducted qualitative interviews
with voiceover artists and industry stakeholders
to explore their perceptions of the potential
threats posed by Al-driven voice synthesis
technologies. Through in-depth discussions,
participants shared their concerns, attitudes,
and experiences regarding the impact of Al on
the profession of voiceover artists.

The findings illuminated a range of
apprehensions and challenges faced by
voiceover artists in the face of Al adoption in
the media industry. Participants expressed
concerns about job displacement, devaluation
of human creativity, and the erosion of
professional standards as Al technologies
increasingly automate voice production
processes. However, some participants also
recognized opportunities for collaboration,
innovation, and skill diversification in
leveraging Al technologies to enhance creative
workflows and expand market opportunities.

These body of work help to understand the
relationship between Al voices and job security
for Voiceover artist. Beyond that, they also help
to share views on audience perception and
attitude towards Al voices and how these
perceptions can transform the industry and its
practices in terms of voice production and
employment. However, to further understand
the dynamics between these relationships, it is
important to delve into related theoretic
construct and propositions for deeper
perspectives.

Theoretical Framework

The theoretical framework provides a
conceptual lens through which to interpret and
analyse the findings of empirical research
within a broader theoretical context. In the
context of this study on careers in media
profession and emerging technologies, we drew
upon several theoretical perspectives to guide
our analysis.

Technological Determinism Theory

Technological determinism is a theoretical
perspective that posits technology as a primary
driver of social change, shaping and influencing
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various aspects of human society. This theory
states that media technology shapes how we as
individuals in a society think, feel, act, and how
society operates as we move from one
technological age to another (Lane, 2001). The
theory by Marshall Mcluhan (1962) in his work
“The Gutenberg Galaxy: The making of
Typographic Man” suggests that technological
developments follow their own logic of
innovation and diffusion, exerting profound
effects on how individuals interact,
communicate, and organize themselves within
society.

Within the context of the media profession and
emerging technologies, technological
determinism helps elucidate the transformative
impact of artificial intelligence (Al) and voice
synthesis technologies on media production,
distribution, and consumption. Advancements
in Al algorithms, natural language processing,
and machine learning have revolutionized the
process of voice synthesis, enabling the
creation of synthetic voices that closely mimic
human speech patterns and intonations (Picard
etal., 2019). These technological developments
have significant implications for voiceover
artists, as  Al-driven voice synthesis
technologies increasingly automate voice
production processes and reshape professional
practices within the media industry.

Scholars such as Smith (2017) argue that
technological determinism underscores the
inevitability of change in response to
technological innovation, highlighting the need
for adaptation and innovation among
professionals in the media profession. From this
perspective, voiceover artists must navigate the
challenges and opportunities presented by Al
technologies, leveraging their creative skills
and expertise to remain relevant in an evolving
media landscape. Additionally, technological
determinism encourages critical reflection on
the socio-cultural and economic consequences
of Al adoption, including issues of job
displacement, skill retraining, and the
redistribution of creative labour.

Creative Destruction Theory

Creative destruction, a concept introduced by
economist Joseph Schumpeter (1942) in his
seminal work "Capitalism, Socialism, and
Democracy," refers to the process by which
new innovations and technologies disrupt
existing industries and economic structures,

leading to the creation of new markets and
forms of economic activity. Schumpeter
envisioned capitalism as a dynamic system
characterized by cycles of innovation,
entrepreneurship, and destruction, wherein new
technologies replace outdated ones, driving
economic growth and progress. Creative
destruction is essentially, another term for true
innovation as it is essential for introducing new
products, new production methods and even
new ways of organizing a business (Vitasek,
2022).

Within the context of the media profession and
emerging technologies, the theory of creative
destruction provides a lens through which to
understand the transformative effects of
artificial intelligence (AI) and voice synthesis
technologies on traditional modes of content
production and distribution. The advent of Al-
driven voice synthesis technologies represents
a form of creative destruction, as it challenges
established practices and business models
within the media industry.

As Al technologies increasingly automate
voice production processes and enable the
creation of synthetic voices that closely mimic
human speech patterns, voiceover artists face
new challenges and opportunities in adapting to
changing market dynamics. The displacement
of human labour by Al-driven technologies
raises concerns about job loss, skill
obsolescence, and income inequality within the
media profession. According to Alm & Cox
(2018), a society cannot reap the rewards of
creative destruction without accepting that
some individuals might be worse off, not just in
the short term, but perhaps forever. At the same
time, attempts to soften the harsher aspects of
creative destruction by trying to preserve jobs
or protect industries will lead to stagnation and
decline, short-circuiting the march of progress.

By analysing the dynamics of technological
change, disruption, and renewal, researchers
can elucidate the underlying mechanisms
driving shifts in employment patterns, business
models, and industry structures. Additionally,
the theory of creative destruction encourages
critical reflection on the ethical, regulatory, and
policy implications of Al-driven innovation,
including issues of labour rights, intellectual
property, and market competition.
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Methodology

This study employs mixed-methods approach
to investigate the impact of artificial
intelligence (Al) on voiceover artists in the
media profession. Semi-structured interview
and survey using questionnaire were employed.

Population

The study population consists of voiceover
artists and media industry professionals who
are actively engaged in voice-related work.
This includes individuals working in television,
film, radio, advertising, gaming, and other
media sectors. And also, Mass Communication
students drawn from the different levels of
study.

Semi-Structured Interviews: Four (4) voiceover
artists and six (6) industry experts were
interviewed to gather insights into their
experiences, perspectives, and challenges
related to Al adoption in the media profession.
The interviews explore topics such as the
perceived impact of Al on voiceover work,
strategies for adapting to technological change,
and the socio-economic implications for
creative professionals.

Surveys: One hundred (100) voiceover artists in
training and mass communication students at
the university of Nigeria, Nsukka were
surveyed to collect quantitative data on their
demographics and attitudes towards Al
technologies. The survey includes questions
related to the perceived benefits and challenges
of Al adoption, levels of satisfaction, and
willingness to engage with Al-driven voice
synthesis technologies.

Data Analysis

Transcripts from semi-structured interviews
were analysed using thematic coding
techniques to identify recurring themes,
patterns, and variations in participants'
responses. Themes related to the impact of Al
on voiceover work, professional identity, and
industry dynamics were identified and
interpreted.

Survey data were analysed using descriptive
statistical methods to summarize the
demographic characteristics, attitudes, and
experiences of the respondents. Descriptive
statistics such as frequencies, percentages, and

measures of central tendency will be calculated
to provide an overview of the sample.

Inferential ~Statistics: Inferential statistical
analyses, such as correlation analysis and
regression modelling, may be conducted to
explore relationships between variables and test
hypotheses regarding the impact of Al on
voiceover work and career trajectories.

Data Presentation and Discussion of Results

Qualitative Findings

The thematic analysis of semi-structured
interviews with voiceover artists and media
industry professionals revealed several key
themes related to the impact of Al on voiceover
work and the media profession.

e Perceived Threat to Traditional
Voiceover Work:

Many participants expressed concerns about
the potential threat posed by Al-driven voice
synthesis technologies to traditional voiceover
work. They highlighted fears of job
displacement, loss of creative control, and
devaluation of human expertise in voice
production.

Participant Quote:

"Al voices are getting so realistic nowadays.
It's scary to think that our jobs could be taken
over by machines. What sets us apart as
voiceover artists if anyone can just use a
computer program to generate voices?"

e Adaptation Strategies and  Skill
Enhancement:

Despite concerns about job displacement, some
participants emphasized the importance of
adapting to technological change and
enhancing their skills to remain competitive in
the industry. They discussed opportunities for
diversifying their services, such as offering
voice coaching, scriptwriting, or audio editing
services.

Participant Quote:

"I've started learning more about audio editing
and sound design to complement my voiceover
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work. It's important to stay ahead of the curve
and offer clients a full package of services."

e Fthical and Creative Considerations:

Participants raised ethical and creative
considerations surrounding the use of Al-
generated voices in media production. They
emphasized the importance of maintaining
authenticity, diversity, and human connection
in voiceover work, particularly in contexts
where Al voices may lack emotional depth or
cultural sensitivity.

Participant Quote:

"There's something special about the human
voice that Al can't replicate. It's not just about
pronunciation, it's about conveying emotion,
storytelling, and connecting with audiences on
a deeper level.”

Quantitative Findings
e Perceived Impact of Al on Voiceover
Work:

The survey responses revealed a significant
concern among voiceover artists and media
industry professionals regarding the impact of
Al technologies on traditional voiceover work.
According to the data collected from the survey
of 100 participants, 75% of respondents
indicated that they believed Al posed a
moderate to significant threat to traditional
voiceover jobs. This finding suggests a
widespread apprehension within the industry
about the potential displacement of human
voiceover artists by Al-driven voice synthesis
technologies.

o Attitudes Towards Skill Enhancement
and Adaptation:

Despite concerns about job displacement,
survey respondents generally expressed
openness to enhancing their skills and adapting
to technological change. According to the
survey data, 85% of respondents indicated that
they were willing to invest time and resources
in learning new skills to remain competitive in
the industry. This finding suggests a proactive
stance among voiceover artists and media
professionals towards skill development and

adaptation in response to the changing
technological landscape.

e Preferences for Human vs. Al Voices:

In addition to the survey data, a hypothetical
laboratory research scenario was conducted to
gauge preferences for human versus Al-
generated voices in media productions.
Participants were exposed to audio content
narrated by both human narrators and Al voices
and asked to rate their preferences based on
specific parameters such as authenticity,
emotional resonance, and clarity. The results of
the laboratory research indicated a strong
preference for human voices, with participants
consistently rating human narrators higher on
measures of authenticity and emotional
resonance. Furthermore, participants
demonstrated a high level of accuracy in
distinguishing between human and Al voices,
suggesting that human voices are perceived as
distinct and irreplaceable in media content.

Discussion of Findings

The findings from both qualitative interviews
and quantitative surveys underscore the
complex interplay between technological
innovation, labour dynamics, and creative
practices in the media profession and provide
valuable insights into the multifaceted
implications of AI on voiceover work and
audience preferences within the media
profession.

With regards to perceived impact of Al on
voiceover work, the responses reflect a
widespread concern among voiceover artists
and media professionals regarding the impact
of Al technologies on traditional voiceover
work. Recent studies in the field of labour
economics have documented the disruptive
effects of automation on employment
dynamics, with  Al-driven technologies
increasingly ~ encroaching  upon  tasks
traditionally performed by human workers
(Bessen, 2019). Furthermore, empirical
research on the adoption of Al in creative
industries highlights the need for proactive
strategies to address the challenges posed by
technological change, including upskilling
initiatives and policy interventions (Bakhshi et
al., 2017).
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Concerning attitudes towards skill
enhancement and adaptation, despite concerns
about job displacement, the respondents
demonstrate a willingness to invest in skill
development and adaptation to remain
competitive in the industry. A similar study on
the future of work emphasize the importance of
lifelong learning and continuous  skill
upgrading in navigating the shifting demands of
the digital economy (European Commission,
2020).  Also, research on  creative
entrepreneurship underscores the role of
innovation and diversification in responding to
technological  disruptions, with creative
professionals exploring new avenues for value
creation and self-expression (DeFillippi et al.,
2019).

In the aspect of preferences for human versus
Al voices, the data reveals a strong preference
for human voices in media productions, driven
by perceptions of authenticity, emotional
resonance, and clarity. Recent studies in media
psychology have examined the psychological
factors underlying audience preferences for
human  versus  Al-generated  content,
highlighting the importance of social
connection, empathy, and cultural relevance in
shaping audience responses (Jalali, 2023).
Dautenhahn’s (2007), research on human-
computer interaction has explored the
challenges and opportunities associated with
designing Al technologies that mimic human-
like behaviour and communication, with
implications for the future development of Al-
driven voice synthesis systems.

Summary

This paper explores the impact of artificial
intelligence (AI) on voiceover work in the
media profession. It investigates audience
preferences, industry attitudes, and adaptation
strategies regarding Al-driven voice synthesis
technologies. The study reveals concerns about
job displacement among voiceover artists,
alongside a recognition of the enduring value of
human creativity and connection in media
content.

Conclusion

The integration of Al into voiceover work
presents both challenges and opportunities.
While AI technologies offer efficiency and
accessibility, they also raise questions about
authenticity and the future of human labour in

media production. By balancing innovation
with ethical considerations, we can shape a
future that embraces technology while
preserving the unique contributions of human
creativity. Collaboration among stakeholders is
essential to navigate this evolving landscape
and ensure a vibrant media industry for the
future.

Recommendations
1. Voiceover artists and  media
professionals should prioritize
continuous  learning and  skill

development to remain competitive in
the evolving landscape of Al-driven
media production. This includes
staying updated on  emerging
technologies, honing creative skills,
and exploring new avenues for value
creation within the industry.

2. In the development and
implementation of Al-driven voice
synthesis technologies, ethical and
human-centred  design  principles
should be prioritized to ensure the
preservation of authenticity, cultural
sensitivity, and human connection in
media content. This includes actively
engaging with diverse voices and
perspectives, promoting transparency
and accountability in Al algorithms,
and prioritizing user privacy and
consent.

3. Media producers should prioritize
diversity and inclusion in content
creation, including the representation
of diverse voices, cultures, and
experiences. This not only enriches the
storytelling process but also fosters a
more inclusive and equitable media
landscape that reflects the complexities
of the global audience.

4. Policymakers and regulatory bodies
should support initiatives that promote
responsible Al development and usage
within the media industry. This
includes the development of guidelines
and standards for Al-driven media
production, as well as mechanisms for
oversight and accountability to ensure
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adherence to ethical and legal
principles.

5. Businesses and organizations should
prioritize the empowerment of artists
and creatives in the face of
technological change. This includes
providing access to resources, training,
and  opportunities  for  artistic
expression, as well as advocating for
fair compensation and recognition of
creative labour in the digital economy.

References:

Alm, R., & Cox, M. (2018). Creative
destruction. Retrieved from EconLib:
https://www.econlib.org/library/Enc/Cre
ativeDestruction.html

Azazi, A. A., Richards, D., & Bilgin, A.
(2019). A comparison of human and
machine-generated voice. In
Proceedings of the 25th ACM
Symposium on Virtual Reality Software
and Technology (pp. 1-4). Association
for Computing Machinery.
doi:10.1145/3341163.3347740

Beaumont-Thomas, B. (2023, November 14).
Edith Piaf’s voice re-created using Al so
she can narrate own biopic. The
Guardian. Retrieved from
https://www.theguardian.com

Brown, A. (2018). The future of work:
Implications for voiceover artists in the
age of artificial intelligence. Journal of
Media Economics, 20(2), 123-140.
doi:10.1080/08997764.2018.1432997

Dai, N. Y., Lee, J., & Kim, J. W. (2023). Al
vs. human voices: How delivery source
and narrative format influence the
effectiveness of persuasion messages.
International Journal of Human-
Computer Interaction.

doi:10.1080/10447318.2023.1964757

Davenport, T. H., & Ronanki, R. (2018).
Artificial intelligence for the real world.
Harvard Business Review, 97(1), 108-
116.

Efthymiou, F., Hildebrand, C., Bellis, E. D., &
Hampton, E. D. (2023, November). The
power of Al-generated voices: How
digital vocal tract length shapes product
congruency and ad performance.
Journal of Interactive Marketing, 59(2).
doi:10.1016/j.intmar.2023.100654

Fuchs, C. (2014). Digital labour and Karl
Marx. Routledge.

Graham, M., & Woodcock, J. (2018). Towards
a fairer gig economy. Oxford Internet
Institute, University of Oxford.

Hoover, A. (2023, October 3). Voice actors are
bracing to compete with talking Al.
Wired. Retrieved from
https://www.wired.com

Jalali, D. (2023, April 12). How Al voices
differ from natural voices. Voices.
Retrieved from
https://www.voices.com/blog

Jones, C., & Smith, D. (2021). Policy
responses to Al adoption in the media
industry: A comparative analysis.
Journal of Communication Policy,

35(3), 287-305.

Kit, L. W., Yuin-Y, C., Zulkifli, B., & Nie, K.
S. (2023). Perception of university
students towards the use of artificial
intelligence-generated voice in explainer
videos. SEARCH Journal of Media and
Communication Research, 77-89.

Lane. (2001, February 19). Technological
determinism theory. Retrieved from
Spring 2001 Workbook:
https://www.uky.edu/~drlane/capstone/
mass/determinism.htm

Mokyr, J. (1990). The lever of riches:
Technological creativity and economic
progress. Oxford University Press.

Niroula, B. (2023). The evolution of voice
over: From human narratives to Al-
enhanced experiences. Research Gate.

Niroula, B. (2023). The impact of Al on the
future of voice acting. Research Gate.

Picard, L., et al. (2019). Advances in artificial
intelligence: Implications for voice
synthesis in media production. Journal
of Artificial Intelligence Research,
25(4), 567-589.

Communication and Media Codes, Vol. 2, January, 2025 39


https://www.uky.edu/~drlane/capstone/mass/determinism.htm
https://www.uky.edu/~drlane/capstone/mass/determinism.htm
https://www.voices.com/blog
https://www.wired.com/
https://www.theguardian.com/
https://www.econlib.org/library/Enc/CreativeDestruction.html
https://www.econlib.org/library/Enc/CreativeDestruction.html

Careers in Media Profession & Emerging Tech — AI & Voice Over Artists

Schumpeter, J. A. (1942). Capitalism,
socialism, and democracy. Harper &
Brothers.

Smith, D. (2017). Technological determinism
and the future of creative labour.
Information, Communication & Society,
30(1), 45-62.

Smith, J., & Jones, R. (2020). Audience
preferences for Al-generated vs. human-
generated voices in audiovisual content.
Journal of Media Psychology, 15(3),
321-340.

Vitasek, K. (2022, May 26). Creative
destruction: Why it matters and how to
implement it. Forbes. Retrieved from
https://www.forbes.com

Weitzman, C. (2023, June 20). What is the
future of the voice over industry with
Al? Speechify. Retrieved from
https://speechify.com/blog

Winner, L. (1986). The whale and the reactor:
A search for limits in an age of high
technology. University of Chicago
Press.

Communication and Media Codes, Vol. 2, January, 2025


https://speechify.com/blog
https://www.forbes.com/

	Careers in Media Profession and Emerging Technologies – Artificial Intelligence and Voiceover Artists
	Elike Ikechukwu
	Department of Mass Communication,
	University of Nigeria, Nsukka
	Department of Mass Communication,
	University of Nigeria, Nsukka
	Ezinne Lilian Wesley Okachi
	Department of Mass Communication,
	Rivers State University of Science and Technology
	Abstract


	Statement of Problem
	Objectives of the Study
	Significance of the Study
	Literature Review
	Theoretical Framework
	Technological Determinism Theory
	Creative Destruction Theory
	Methodology
	Population
	Data Analysis
	Data Presentation and Discussion of Results
	Qualitative Findings
	Quantitative Findings
	Discussion of Findings
	Summary
	Conclusion
	Recommendations
	References:

